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SEO 101 for your Shopster RShop Webinar “Cheat Sheet”
Shopster E-Commerce Inc.

SEO Pros and Cons

SEO (Pros)
 Little cost
 Better click thru rates
 Long term positions

SEO (Cons)
 Takes times and hard work
 Results are not immediate
 Sometimes it's a guessing game

Steps for adding Meta Tags to your RShop

1. Click on the “edit RShop” tab 
2. Click “RShop Content” from the side menu
3. Click “Feature Pages”
4. Select the page for which you want to add Meta Tags to. Click “edit”.
5. Fill in the text fields labeled “Meta Tag Description” and “Meta Tag Keywords”

 Meta Keyword – Tells the search engine that these are the keywords which are 
important to this page.

 Meta Description – This is a description of the page to both the search engine and 
humans explaining what the page content is about.

Steps for adding Content to your RShop

1. Follow the same steps as adding Meta Tags
2. On the edit feature page screen, scroll down to the “HTML Content” box

a. Add content and format using the tool provided or click “Source” and 
format using html

b. Note that by default the content will appear at the top of your feature page

Content is King! Advantages of good content:
 SEO - spiders need food
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 Show your visitors you're serious about their business

Tips: Search Engine Optimize your content and store

Test your storefront to make sure that its search engine friendly (
http://www.scrubtheweb.com/). You can do a variety of things to help search engines 
pick up on your site. There’s no magic formula; it basically takes some work and some 
time.

Here are the most important ways to spend your time improving your natural search 
results:

� Pick keywords that your target customer is searching for and that you can actually 
compete on (http://www.wordtracker.com) is excellent software to do this with). 

� Build content around those keywords (product description, company description, 
help articles, blogging etc). Visit (http://www.seochat.com/seo-tools/keyword-
density/) for a handy tool to check your keyword density. 

� Get inbound links to your store which can be accomplished with a link exchange 
program or affiliate program. This is critical if you want to achieve good natural 
results in Google searches. 

� Build page titles for each page around the keywords you want to be found under. 
Remember to give each page a unique page title. 

� Add meta tags of your keywords and site description, customize them for each 
page on your site where possible. 

Link Building

 Get yourself into major search engines and directories
 Google - Add your URL to Google. Google controls about 40% of all 

internet searches. 
(http://www.google.com/addurl/?hl=en&continue=/addurl)

 Yahoo! Search - Suggest your site for inclusion in Yahoo! Search for Free. 
(http://search.yahoo.com/info/submit.html)

 Addme Free Search Engine Submission - Your site will be submitted to 
the following search engines: focusLook, Subjex, Alexa, Scrub the Web, 
FAST Search, AllTheWeb, Google, LookSeek, Jayde, InfoTiger, 
NerdWorld, Aeiwi, Walhello, LifeTips, ExactSeek, and EntireWeb. 
(http://www.addme.com/submission/free-submission-start.php)
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 Submit your store to industry-specific directories.
Dmoz: http://www.dmoz.org/

 Search general keywords
 Create free Web spaces wherever possible

www.squidoo.com, www.myspace.com, www.wikipedia.org and
www.facebook.com are excellent free opportunities to increase your 
reach. You’ve got to build buzz around your brand and some name 
recognition. These social networks are where the buzz is. Use these sites 
and tools which are freely available to you and you’ll be able to tap into 
their enormous online communities (MySpace has over 100 Million 
accounts!). You can do this by building pages focused on your store 
vertical in these social networks.

In addition to tapping into the visitor pool of existing social communities, 
you’ll find that your pages on these sites tend to do well in search engine 
rankings. Make sure you use keywords in your copy that are relevant to 
your target customer. You’ll find you’ll get new customers coming to your 
site through the social networks and over the long run, through traditional 
search.

 Check your competitors for shortcuts
 Reverse Link Lookup. Enter 

“link:http://www.YourCompetitorsURL.com” into www.google.com or 
www.yahoo.com search box.


